
Advertisers Preview

February 2008

THIS ISSUE

Edited by Sam Liddicott 

� Guidelines for advertisers

� The right advert
� Sample adverts
� Advert value
� Preparing your advert

 

Agbrigg & Belle Vue Community News © 2008 Agbrigg & Belle Vue Community Association

Website: www.abv.org.uk Email: editor@abv.org.uk Telephone: 0704 3021097



Creating the RIGHT Advert
Essential details

In addition to the advertising message, an advert should also include: the business name,
contact information (which may be a phone number, an address, or descriptive directions), and
possibly a logo or illustrative graphic.

Giving the right message
When writing your message consider what

you would like to tell people who need your
products or service and may not know it or may
not know who you are. Which of these £5
adverts do you think will get the best response?

Apart from a brief description of the plumbing
trade, the only thing the first advert
communicates is the name and contact number
of a plumber. Maybe someone will look for that
advert if they ever need some plumbing doing.

The second advert offers to quickly fix to
specific problems � a blocked sink or toilet. It
makes the service acutely relevant and personal. It tells clearly when to call that number.

The first advert is not wasted, but as a new customer in a panic, which offers the needed help?

Stimulate a response
Consider if you want the reader to do something specific in response to your advert. Which of

these adverts will be best for business?

The first advert merely describes the florist
business, but the second one tells me why I
should call that number right now and buy some
flowers! Of course I should!

Sometimes the message is a very simple
one, maybe to jog your customers memory.

How many extra fish suppers can Big Jock
sell off this advert? Don't you fancy a nice fish
and chip dinner when you get off the bus from a
mornings shopping in Wakefield?

Sometimes the message requires more
space to be effective. It's important to create an
advert that will help your target reader respond
appropriately � if you have a range of food to
suit every appetite it may be more effective to
tempt customers with a larger advert� like Jack.

Address your advert to people who need
your products or service. Tell them why
and when they need your service. Show

them how easily they can get your service.
Then live up to the promise!
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Big Jack's Café � High Street

Hot food for your tum

Combination menu
Chips................£1.00
Peas...................0.50
Sausage.............0.80
Egg.................... 0.80
Beans.................0.50
Meals + drink + fries
Doner Kebab......2.50
Pizza 6�...............4.50
Pizza 12�.............9.00

Hot & cold sandwiches 
to order from £1.50
Group orders to local
businesses delivered
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The Value of an Advert
Getting value for money in advertising with ABV Community News.

Your prime motivation for advertising will be to support your business, and
we hope to help you do that � because the continuation of your business
is important to this community, and because in doing so you support ABV
Community News.

In selecting advertising that would suit you, it may be helpful to consider
these three things: value of new customers, the value of increased
business from existing customers and the value of community goodwill. 

Calculate the value of new customers
In businesses like car sales, building trade, holidays, finance, insurance or any high value sale

or service, a single response can pay for the advert many times over � in which case the only
question is: Which advert will bring in at least one new customer in the next two months?

In other businesses such as news agents, taxis, or food vendors, the value of a single
transaction is low, and a few customers will be required to cover the cost of an advert. This
worksheet will help you calculate the value that can be had from an advert in the ABV News.

Typical value of a one-time customer:  

Guess number of new customers that may respond to advert:  

New one-time business from advert is worth  x  :  

Typical two-month value of a regular customer:  

Guess how many of  you can keep regular for two months:  

New regular business from advert is worth  x :  

Value of new customers from advert is  + :  

Calculate the value of new business from existing customers
Not all repeat customers are regular customers, and some customers may be prompted to do

more business when reminded that you exist.
Occasional businesses (such as taxi services or fast food) often goes to the first contactable

business that the customer thinks of. A regular �presence� advert in each issue will keep your
identity and contact information fresh and available.

An advert is also a good opportunity to announce special deals which can encourage existing
occasional customers to return more often. This worksheet will help you calculate the increase in
repeat business from existing customers through advertising.

Number of occasional customers who could do more trade:  

Guess number of these that may respond to advert:  

The typical additional value of business for these:  

Additional business from advert is worth  x  :  

The total business from an advert is  +  :  

If the business value  is more than the cost of an advert, then you should advertise! 

If business is going well and you want to show appreciation to your customers, then place an
advertisement thanking them! You will also be supporting their newsletter which they will
appreciate.
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It's a simple
business � value
proposition. 
If the value adds
up, you should
advertise!



Producing your advert
If an advert makes sense for your business, or you just want to support ABV News, then now is

the time to advertise. 
Producing the advert couldn't be simpler, it's as easy as 1 � 2 � 3 and twice as fast � it could

take as little as 10 minutes if you want, and you can use the same advert all year. The minimum
advert payment is £30, so for a £5 advert you would be booked for 6 issues. (You will be able to
change your advert giving 4 weeks notice before each issue).

 Choose your advert size. (You don't need to leave a border, that's already done).

Size 16W: 9cm x 3cm
Size 8H: 9cm x 6cm
Size 8W: 18cm x 3cm
Size 4H: 9cm x 12cm
Size 4W: 18cm x 6cm
Size 2W: 18cm x 12cm
Size A4: Full A4 page for posters

 Design it! Remember the tips on page 2

If it's easiest, you could just sketch
your advert as best you can, close to
actual-size � and we'll be glad to do the
rest for you. 

OR

You or a friend could produce the advert on
a computer, and print it out actual-size �
preferably on a laser printer, but any printer will
do with good paper. 

You can download templates from our
website at www.abv.org.uk/advertising which
also explains how you could email your advert.

 Place your order

Write a cheque payable to: The Agbrigg & Belle Vue Community Association
Fill out the order form and post it with your advert and your cheque to:

The Agbrigg & Belle Vue Community Association
273 Doncaster Road
Wakefield
West Yorkshire
WF1 5DB

You can download and print extra order forms from our website: www.abv.org.uk/advertising 

We hope you found this Advertisers Edition helpful and that you will choose to advertise with
us. If you have any questions or feedback, please email editor@abv.org.uk
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